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8.2% or 21,399,552 of USA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Typical Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 52.5 years old
(7.8% older than average) and have a $115,639 (21.6% higher than average) annual household income.
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I8.% or 312,695 of MSP DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Typical Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 53. years old
(8.6% older than average) and have a $139,113 (26.2% higher than average) annual household income.
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.7.7% or 192,158 of STL DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Typical Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 56.1 years old
(13.7% older than average) and have a $142,944 (42.3% higher than average) annual household income.
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6.% or 116,576 of CIN DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Typical Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 55.6 years old
(14.2% older than average) and have a $137,833 (37.3% higher than average) annual household income.
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.12.9% or 246,732 of WPB DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Typical Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 57.1 years old
(7.6% older than average) and have a $133,095 (30.8% higher than average) annual household income.
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8.2% or 21,399,552 of USA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 26.% more likely to be
a college graduate, 11.3% more likely to work full-time, 19.8% more likely to be married, 3.8% less likely to
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8.% or 312,695 of MSP DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 31.6% more likely to
be a college graduate, 13.6% more likely to work full-time, 9.2% more likely to be married, 16.% more likely
to be a parent of 1 or more children under

o .
} ‘.?, Education Levels: Adults 18 or older Employment: Adults 18 or older |( \q ) Marital Status: Adults 18 or older
A\ .
Some High School or Less (not graduate) . 2[8:;76 Employed Full-Time or Part-Time G Single, Never Married 22. 5%
. . .5%
= 14.7% 61.0% " 60.1%
High School Graduate (12th grade or GED) 29.5% Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) 19.2% 20:5% Employed Part-Time (less than 35 hours) Legally Separated | g;z{é
: 8.7% ” 56.9% . 13.6%
: 2 White Coll Di ed
Associate's Degree (AA, AS, etc.) 12.8% ite Collar 49.1% ivorc: m
College Graduate (4 year college) 20. 1% Blue Collar Widowed r :::f
1% 4% .5%
28.7% . 14.0% 10.9%
Postgraduate Degree 13.1% Work From Home (most of the time or always) 15.59% LGBTQ#+ (net) Bl 10.1%
who Purchased ltems In-Store at MACY'S in the past 3 months u MSP who Purchased Items In-Store at MACY’S in the past 3 months mMSP who Purchased Items In-Store at MACY'S in the past 3 months uMSP
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers kA1) 'M ] Stage in Ll:fe_‘ Adults 18 or older
o 4% 6.0% 49y  5.5% 4.9% Parent of 1 Children under 18 29.9%
165% 2436 %o% e =7 srent ot 1 ormore Childrenunder it N 25.8%
4.0%
11.6% i - - - Working Mothers = igg;g
Small Business Owner  Self-Employed  Government Workers 8.0%
7% Parent of 1 or more Children Under Age 2 >
i 58% "TEe% sawman S gy 4.8% 2% 4.2% i 41% o E::a%
2.3 1.9 TN 3 62 | gdom 1.5% g 4% 13% i 3
4 e ] y P e A% 0.9%L1% g,69.0% 0% Parent of 1 or more Children Age 2-5 G
I ' l l . . 9' [ | Mo - - 0'o"‘- - — o.m&_ B 5.0% —
& & & & & & & > & & & o o & & & & & & & Parent of 1 or more Children Age 6- 11 i
& &a‘p -f?& ,;fvo o‘?@p aﬁqo v}?o “&\& ‘o&c a"’f ‘:“QQP qf’é@ 4 \“\0& 4&‘&“ b“" ‘\,@& %‘"‘ yﬁ“\‘ a"éﬂ\ x> 4 I 13.6%
> & & » & 2 2
& & &5 F A S R A R Parent of 1 or more Children Age 12 - 17 21
& & 5 & \(f & S & o &.@ & « ¥ 3 & & 4 & I 14.7%
& & maQ. bvf ‘b‘&ﬁ -n'?\ (3 "“é -e"e% Vf é"d&. “"'69 “""? @f‘ # ‘wb f Parent of 1 or more Childrenin Colle, 11.4%
o @ﬁ &% d&gf & & & L4 & F & F S S ¢ \_)\f‘ e EE 6.4%
& & g & & &
& < 2 s o Grandparent of 1 Child der 18 21.6%
€ \\&&.,r g?“& & Grandparent of 1 or more Children under I ;o0
< N
who Purchased ltems In-Store at MACY'S in the past 3 m?nnths m MSP who Purchased ltems In-Store at MACY'S in the past 3 months mMSP

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 168
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



7.7% or 192,158 of STL DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 55.4% more likely to
be a college graduate, 21.9% more likely to work full-time, 21.6% more likely to be married, 19.7% less
likely to be a parent of 1 or more children und
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6.% or 116,576 of CIN DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 37.5% more likely to
be a college graduate, 13.5% less likely to work full-time, 14.1% more likely to be married, 52.4% less likely
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12.9% or 246,732 of WPB DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 8.1% more likely to be
a college graduate, 7.% more likely to work full-time, 33.% more likely to be married, 19.8% more likely to
be a parent of 1 or more children under 1
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m Own/Rent/Other: Adults 18 or older

8.2% or 21,399,552 of USA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 14.6% more likely to

own their home, 32.4% more likely to own a higher valued home, 8.1% more likely to have a single-family
L home, 4.3% less likely to have a dog.
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home, 20.4% more likely to have a dog.

8.% or 312,695 of MSP DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 10.2% more likely to

own their home, 32.8% more likely to own a higher valued home, 5.5% more likely to have a single-family
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7.7% or 192,158 of STL DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 21.6% more likely to

own their home, 26.4% more likely to own a higher valued home, 10.5% more likely to have a single-family
home, 6.7% less likely to have a dog.
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6.% or 116,576 of CIN DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 27.% more likely to own

their home, 18.9% more likely to own a higher valued home, 13.1% more likely to have a single-family home,
8.7% less likely to have a dog.
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12.9% or 246,732 of WPB DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 9.2% more likely to own
their home, 14.9% more likely to own a higher valued home, 2.6% more likely to have a single-family home,
8.7% more likely to have a dog.
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8.2% or 21,399,552 of USA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 4.3% less likely to
look up D-I-Y advice online, 10.8% more likely to always vote in local elections, 58.5% more likely to belong

toa gym, 29.2% more likely to fly domesti
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8.% or 312,695 of MSP DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 13.7% less likely to
look up D-I-Y advice online, 15.2% more likely to always vote in local elections, 131.6% more likely to

belong to a gym, 52.2% more likely to fly domes
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7.7% or 192,158 of STL DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 1.5% less likely to
look up D-I-Y advice online, 4.8% more likely to always vote in local elections, 57.4% more likely to belong

to a gym, 47.4% more likely to fly domestic
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,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

6.% or 116,576 of CIN DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 2.9% less likely to
look up D-I-Y advice online, 8.5% more likely to always vote in local elections, 91.2% more likely to belong
to a gym, 31.3% more likely to fly domestic
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12.9% or 246,732 of WPB DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 1.% less likely to look
up D-I-Y advice online, 3.8% less likely to always vote in local elections, 26.5% more likely to belong to a
gym, 31.9% more likely to fly domestic
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Gring-  Gamening  LawnCare  Swimming

Ltrip i 14.0%

2 trips 15.8%

13.8%
11.9%

3trips (LWL

4 trips 12.9%

20.3%

11.1%
Jogging- GroupFitness  Bowling Sewing. Basketbal mim‘ Yoga-Piates  Followa Adukt Camping  Camgiverof  Football Tennis Soccer  Competiive  Organized Hunting Softball - Snow Sking-
Running. Class Crfts Backpacking ‘Weight Loss  Continuing Aging Parent Video Gaming  Road Race Baseball  Snowboarding
Progam  Education ar Relative 15
Marathon,
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Past 3(_)-days QSR Users: Adults 18 or older
]

12 5%

1time

2times

3 times 11 8%

4 times

10. 2%

5times

6 -9times

10times or more

= who Purchased Items In-Store at MACY'S in the past 3 months

Total Jlggré %ﬂlv QSR Users: Avg. Monthly QSR Meals:

83.7%
g IEE

mUsA

8.2% or 21,399,552 of USA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 8.6% more likely to use
QSRs past mo., 21.1% more likely to use Sit-Down Restaurants past mo., 28.% more likely to use Casinos

past yr., 20.4% less likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
& -

w

1time

16.9%

2 times

16.7%

11.7%

3 times

4 times

5 times

6-9times

10 times or more

= who Purchased Items In-Store at MACY'S in the past 3 months

mUSA

Total Monthly Sit-Down Restaurant Users:
87.4% 72.1%

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days. Adults 18 or older
m

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer v

Top-10 Cuisines: Adults 18 or older

|Srt -Down Restaurants Used Past 30-days)

Chinese (diu wings /

Bagel/ Steakhouse mlunt Upscale
Burgers /| Donut /
Sparts Bar  sakery

pimza

Ewn -: mMr

Asian

# who Purchased Items In-Store at MACY' in the past 3 manths mUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased items in-Store at MACY'S in the past 5... (S G380 21.7%

v [ 15.6%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar/ Nightcluir

Upscale Restaurant

Microbrew / Craft Beer l |
# who Purchased Items In-Store at MACY’S in the past 3 months uUsA
USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab
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Stage Show / Concert
Sports Betting i
6.0%
ps E"z.'m
" 3.2%
Other Gambling E 2.2% Casinos visited past 12 months: Yes
= who Purchased Items In-Store at MACY'S in the past 3 months mUSA
2,329
USA Projection Scarborough R2 2025: Feb24-jul25 Qudl Intab 25,445

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

#who Purchased Items In-Store at MACY'S in the past 3 months. mUSA

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



2times

3 times

4 times

5 times

6 -9times

10times or more

» who Purchased Items In-Store at MACY'S in the past 3 months

Total Jlggﬂ;gﬂv QSR Users: Avg. Monthly QSR Meals:

86.2%

e R 57
3,354,586

8.% or 312,695 of MSP DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.

Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 7.9% more likely to use
QSRs past mo., 16.7% more likely to use Sit-Down Restaurants past mo., 39.4% more likely to use Casinos

past yr., 50.2% more likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

At 21.7%

2 times

3 times ~13.3%

4 times 8.4%
5 times 6.1%

6-9times

!

10 times or more
® who Purchased Items In-Store at MACY'S in the past 3 months u MSP

Avg. ly Sit-Down ant Meals:

Total Monthly Sit-Down Restaurant Users:
87.8% 75.3%

Top-10 Cuisines: Adults 18 or older

urants Used Past 30-days)

it-Down R

Pz Chiness Meacan  Coffee  Wings/ Bagel/  malan Stesknouse Upscile  indian/
House/ Burgers/ Doaut/ Thai/

Coffee Bar Sports Bar  Bakery Other

Asian

u who Purchased Items In-Store at MACY'S in the past 3 months. mMSP

who Purchased Items In-Store at MACY'S in the past 3... 15.0%

MmsP 606.328 12.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
a%5

Drank Past 30-days: Adults 18 or older
Any Type of Beer

1,141,437 29.3%
Lioszsy  28.4% j

Liguor
Domestic Light Beer
Domestic Regular Beer

Wine

bnprtad B -V
Microbrew / Craft Beer 13, 5;5'2% i
= who Purchased Items In-Store at MACY’S in the past 3 months mMsp
msp DMA Scarborough R2 2025: Aug24-Jul25 Qual intab

Past 12 months Casino

Table Games (Craps, Poker, etc.)

Activities: Adults 18 or older

Slot Machines 31.6%

'

30,826

455‘54.52 11.7%

Stage Show / Concert
Bar / Nightclub

445,683 11.5%

385,274 9.9%

!

Upscale Restaurant
Sports Betting
Other Gambling

" & 2.4%

® who Purchased ltems In-Store at MACY'S in the past 3 months

S

o

Casinos visited past 12 months: Yes
= MSP

168
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Used Past 30-days: Adults 18 or older

o

i
=

15.6%

Vape

Marijuana / Cannabis Cigarettes

= who Purchased Items In-Store at MACY'S in the past 3 months. =MSP

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



Past 30-days QSR Users: Adults 18 or older
‘-‘ -* J 1time
% 2times

3times 10.8"
11.1%
17.3%
» who Purchased Items In-Store at MACY'S in the past 3 months STL

Total Jlg?%gﬂv QSR Users: Avg. Monthly QSR Meals:

4 times

5 times

6 -9times

10times or more

2 155 074

7.7% or 192,158 of STL DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 6.2% more likely to use
QSRs past mo., 21.1% more likely to use Sit-Down Restaurants past mo., 55.5% more likely to use Casinos

past yr., 40.1% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

[ ] 1time

16.9%
3 times

4 times

5 times

6-9times

10 times or more

4.3

® who Purchased Items In-Store at MACY'S in the past 3 months

mSTL

Total Monthly Sit-Down Restaurant Users:
86.3% 71.2%

Avg. hly sit-Down ant Meals:

Drank Past 30~days. Adults 18 or older

Liquor

Any Type of Beer

Domestic Light Beer

Domestic Regular Beer

-
ei‘ N v

® who Purchased Items In-Store at MACY'S in the past 3 months.

sTL DMA Scarborough R2 2025: Aug24-Jul25

505,044 32, 1%

Wine
Imported Beer v

Microbrew / Craft Beer

mSTL

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iiikEILhLL

Chinese  Mexican upsale  Seatsod

Sf. om0l
Burgers/ House /

sports ear Caffes Bar mw

= who Purchased Items In-Store at MACY'S in the past 3 months. msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased items In-Store at MACY'S in the past 3.. [STS0LIII  14.2%

n 18.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

713,371

1\!7 338 8.3%

28.4%
Table Games (Craps, Poker, etc.)

Bar [ Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Spa

H 59.;96

2.8%

Other Gambling 1.7%

Casinos visited past 12 months: Yes

® who Purchased Items In-Store at MACY'S in the past 3 months mSTL
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

= who Purchased Items In-Store at MACY'S in the past 3 months mSTL

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



=t

3 times
4 times
5 times
6 -9times

10times or more

» who Purchased Items In-Store at MACY'S in the past 3 months
Avg. Monthly QSR Meals:

mCN

Total Monthly QSR Users:
90.9% 86.9%

1 .. B ]

6.% or 116,576 of CIN DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 4.5% more likely to use
QSRs past mo., 21.9% more likely to use Sit-Down Restaurants past mo., 23.7% more likely to use Casinos

past yr., 76.% less likely to smoke cigarett

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

tme
2 times

13.6% a

3 times

4 times

® who Purchased Items In-Store at MACY'S in the past 3 months

5 times

6-9times

10 times or more

 CIN

ant Meals:

Total Monthly Sit-Down Restaurant Users: hly sit-Down

iil Ii 76.4%

Avg.

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liguor -
28.7% )

Domestic Light Beer
Wine

Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer 1_1‘5*5% i
= who Purchased |tems In-Store at MACY'S in the past 3 months

CIN DMA Scarborough R2 2025: Sep24-Jul25

=uCIN

Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

TikhhbL.

Pz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased ltems In-Store at MACY'S in the past 5. [ SS90 29.1%

an 3(‘-6.382 18.9%

Medican  Chinesse  Coffse Steakhouss Wings/  imian  Bagel/ Upscale  indian/
House / Burgars / Donut / Thai/
Coffee Bar Sparts sar Bakery Other
Asian
= who Purchased Items In-Store at MACY'S in the past 3 months. =N

g Past 12 months Casino Activities: Adults 18 or older
Bar / Nightclub B

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling gy

Spa

Casinos visited past 12 months: Yes
mCIN

# who Purchased Iltems In-Store at MACY'S in the past 3 months
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

= who Purchased Items In-Store at MACY'S in the past 3 months = CiN

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



Past 30-days QSR Users: Adults 18 or older
[ o
%

» who Purchased Items In-Store at MACY'S in the past 3 months

Total Monthly QSR Users:
84.8%

2times
3 times
4 times
5 times
6 -9times

10times or more
" WPB

Avg. Monthly QSR Meals:
75.9%

e

12.9% or 246,732 of WPB DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.

Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 11.6% more likely to
use QSRs past mo., 24.5% more likely to use Sit-Down Restaurants past mo., 48.6% more likely to use

Casinos past yr., 12.8% more likely to smoke cigare

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1time

2 times

16.9%

3 times

10. 9“/:.

4 times

5 times

6-9times

10 times or more

® who Purchased Items In-Store at MACY'S in the past 3 months mWPB
Total Monthly Sit-Down Restaurant Users:

90.9% 73.0%

7 .. B0

ly Sit-Down

Avg. ant Meals:

Drank Past 30~days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer e 25 65% v v
Microbrew / Craft Beer | |
= who Purchased Items In-Store at MACY'S in the past 3 months =WPB
WrB DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iiiiiikkk

Choese b mesam Sekbouse Wings/  Cofes  Upsole seatoos iedan
Surgers /  Wouse /

Sparts Bar Coffes Sar aer

asian

uwho Purchased ltems in-Store at MACY'S in the past 3 months. mWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased tems In-Store at MACY'S in the past 5.. [AZA00 NI 17.2%

weo 16.8%

Past 12 months Casino Acttwties. Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Bar / Nightclub

Sports Betting

3.7%
9%
2.2%

Spa

Other Gambling

1.2%

Casinos visited past 12 months: Yes

® who Purchased Items In-Store at MACY'S in the past 3 months
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Used Past 30-days: Adults 18 or older

wi |
wi |

Marijuana / Cannabis

Cigarettes Vape

= who Purchased Items In-Store at MACY'S in the past 3 months =wpB

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



8.2% or 21,399,552 of USA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 18.1% more likely to

have a 401K, 23.1% more likely to have an Auto Loan, 40.2% more likely to Invest/Trade Stocks Online, 4.9%
less likely to pay with their Debit Card.

ﬁdlnvestm ents O
[ o ] -

IRA (Individual Retirement Account)

Stocks or Stock Options

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

TE% 6.6% 7.0% ga 2% 4ee

529 Plan / College Savings Plan Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property Account Mortgage  Loan or Home
Equity Loan
® who Purchased Items In-Store at MACY'S in the past 3 months m who Purchased Items In-Store at MACY'S in the past 3 months mUSA
. . 3 [
Professional Services Used*: Adults 18 or older | pgyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 5,53 o & y
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) m 1% '
11.0%10.8% 6.9%
Vi P i 1l 1 P i h F P;
Divorce / Family Attorney I15A ayPal Debit Card Zelle Venmo MasterCard  ApplePay  CashApp  Google Pay A;::;iec;n S!orceafrdedt Discover  Square Casl M:::xr Samsung Pay
m who Purchased Items In-Store at MACY'S in the past 3 months  who Purchased Items In-Store at MACY'S in the past 3 months W USA
Scarborough R2 2025: Feb24-Jul25 2,329
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Feb24-lul25 Qual Intab 25,445

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



mﬁﬂmvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

8.% or 312,695 of MSP DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 23.4% more likely to

have a 401K, 8.4% less likely to have an Auto Loan, 83.8% more likely to Invest/Trade Stocks Online, 15.1%

| more likely to pay with their Debit Card.

162 40.7%
749,876 19.3%
25.5%
14.8%
51,07¢ 16.3%
LEVRERY 11.1%

6.9%
9.1%

10.5%

: 8.4%

14.7%
7.9%

# who Purchased Items In-Store at MACY'S in the past 3 months u MSP

™ Financial Services Has and/or Uses: Adults 18 or older

92.9%}

14.5% 13.9%
I .6.996 7% & e 6.5%
Checking Debitor ATM  Savings Credit Card ©Online Mohbile Online Bill Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

u who Purchased Items In-Store at MACY'S in the past 3 months u MSP

Professional Services Used*: Adults 18 or older

Financial Planner

Tax Preparation Service

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

288,595 25.4%
18.2%
11.5%
3 07%
OV 0.2% @ ®
11.4%
i 3%

: 3.6%
Estate Planning 2.8%
"
Divorce / Family Attorney (*Past12 Months)
1.1%
® who Purchased Items In-Store at MACY'S in the past 3 months u MSP

MSP DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 168
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f'Past 3-Months Payment Methods Used: Adults 18 or older

129.9%)
19.4%} QST 8.2% 9.2% 9.4% 50
- -__ e

visA PayPal Venmo DebitCard MasterCard  Apple Pay zelle Cash App Discover American  Store Credit Google Pay Square Cash  Facebook  Samsung Pay

Express Card Messenger
m who Purchased Items In-Store at MACY'S in the past 3 months u MSP

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



mﬁﬂmvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

# who Purchased items In-Store at MACY'S in the past 3 months

7.7% or 192,158 of STL DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 11.1% more likely to

have a 401K, 43.1% more likely to have an Auto Loan, 42.2% more likely to Invest/Trade Stocks Online, 5.9%
| less likely to pay with their Debit Card.

1,11

31.4%
16.0%
r 24.3%
16.1%
279, 060 11.2%
13.2%
9.9%
9.1%
10.2%
E 6.3%

WSTL

Adults 18 or older

Financial Services Has and/or Uses:

13 15.4%

5.2% 4.7%
Checking Debitor ATM  Savings Credit Card ©Online Online Bill Mobile Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

w who Purchased Items In-Store at MACY'S in the past 3 months mSTL

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Divorce / Family Attorney

® who Purchased Items In-Store at MACY'S in the past 3 months
Scarborough R2 2025: Aug24-Jul25

DMA

292 186 11.6%

11.0%

9.6%
3.1%
3.5%
1.0%

(*Past 12 Months)

mSTL

Qual Intab 19

gy \Past 3-Months Payment Methods Used: Adults 18 or older

74%  §.0% 6.9% 0%
2.6% 3

I .

venmo Zelle Apple Pay GooglePay  Discover  Store Credit  American

visA Debit card MasterCard Cash App Facebook  Square Cash Samsung Pay
Card Express Messenger
mwho Purchased ltems In-Store at MACY'S in the past 3 months mSTL

Paypal

STL
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[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



6.% or 116,576 of CIN DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 17.2% more likely to

have a 401K, 48.6% more likely to have an Auto Loan, 102.1% more likely to Invest/Trade Stocks Online, 4.7%
| less likely to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

637,312

29.3%
13.6%
36.8%
12.2%
20.5%
, 10.1%

33.0%

Stocks or Stock Options
Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

Bonds o 24.9%
Other (Crypto / NFTs / Metals, etc.) m 15.3%
Second Home or Real Estate Property . ;;:%

# who Purchased Items In-Store at MACY'S in the past 3 months mCIN

Financial Services Has and/or Uses: Adults 18 or older

14.4% 14.7%
7.7% 8.5%

B me

Checking  Debit or ATM Mohbile

savings Credit Card ©Online Online Bill Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

» who Purchased Items In-Store at MACY'S in the past 3 months mCIN

Professional Services Used*: Adults 18 or older

Tax P tion Servi
ax Preparation ice 18.7%

3‘1 5. 319 16.3%

e
[OXTTI 8.9%

8,3 7.2%

125,301 (%33

4.4%

B

Financial Planner
OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Estate Planning

Real Estate Agent E 1::;;”
"
Divorce / Family Attorney éolzﬁn% (*Past12 Months)
® who Purchased Items In-Store at MACY'S in the past 3 months mCIN
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[

f'Past 3-Months Payment Methods Used: Adults 18 or older

Cash App Apple Pay  Google Pay Store Credit

PayPal Visa Venmo DebitCard  MasterCard Zelle American Discover  Square Cash Facebook Samsung Pay
Card Express Messenger
m who Purchased ltems In-Store at MACY'S in the past 3 months mCIN

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]
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MAacys

PSS L ST P ] i

more

| 12.9% or 246,732 of WPB DMA Adults 18 or older Purchased Items In-Store at MACY'S in the past 3 months.
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months are 23.4% more likely to

have a 401K, 52.5% more likely to have an Auto Loan, 13.7% more likely to Invest/Trade Stocks Online, 11.7%

likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

701,690

IRA (Individual Retirement Account)

Stocks or Stock Options 507,266 26.5%

.' Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds  pxparems Fet 165% -
Other (Crypto / NFTs / Metals, etc.) g™ o 148% h 4.3% 4T% 53% a4 4.9% 5.
10.4%
Second Home or Real Estate Property _1% Checking  Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Personal Loan  Home  Studentloan Refinanced
12 0% Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
i - Ac L H M
529 Plan / College Savings Plan YT 5 2% count Eﬂgmr:‘f ortgage
# who Purchased ltems In-Store at MACY'S in the past 3 months uWPB w who Purchased Items In-Store at MACY'S in the past 3 months u WPB
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 1'0-8 e s b2
Financial Planner
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 3 days, 5 hours,
0 minutes and 35 seconds each week with All Forms of Media.

82.2% of Aduits 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an avg. of 7 hours and 59 minutes each
week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 3 days, 14 hours,
46 minutes and 26 seconds each week with All Forms of Media.

87.5% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an avg. of 8 hours and 36 minutes each
week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]




D et

ma

] R S

58 minutes and 39 seconds each week with All Forms of Media.
82.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an avg. of 7 hours and 28 minutes each
week listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

| "" Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 3 days, 13 hours,
oysi= §TL
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 3 days, 18 hours,
8 minutes and 29 seconds each week with All Forms of Media.

90.1% of Adults 18 or older who Purchased ltems In-Store at MACY'S in the past 3 months spend an avg. of 7 hours and 51 minutes each
week listening to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 3 days, 16 hours,
2 minutes and 54 seconds each week with All Forms of Media.

85.9% of Adults 18 or older who Purchased ltems In-Store at MACY'S in the past 3 months spend an avg. of 7 hours and 40 minutes each
week listening to All Local AM/FM Radio, representing 7.5% of total time spent with all forms of Media.
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 2 days, 9 hours,

54 minutes and 8 seconds each week with All Forms of Ad-Supported Media.
77.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an avg. of 7 hours and 10 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 2 days, 15 hours,
34 minutes and 25 seconds each week with All Forms of Ad-Supported Media.

81.3% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an avg. of 7 hours and 14 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 2 days, 18 hours,
32 minutes and 50 seconds each week with All Forms of Ad-Supported Media.

77.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an avg. of 7 hours and 9 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Supported Medi

.
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 2 days, 22 hours,

22 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
86.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an avg. of 7 hours and 25 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of 2 days, 19 hours,
1 minutes and 25 seconds each week with All Forms of Ad-Supported Media.

81.1% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an avg. of 6 hours and 57 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Med
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| Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of
8 hours and 16 minutes each day with All Forms of Ad-Supported Media. 77.4% listen to Local
AM/FM Radio for an avg. of 61.5 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of
9 hours and 4 minutes each day with All Forms of Ad-Supported Media. 81.3% listen to Local AM/FM
Radio for an avg. of 62.1 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of
9 hours and 30 minutes each day with All Forms of Ad-Supported Media. 77.4% listen to Local
AM/FM Radio for an avg. of 61.4 minutes/day. (Local Radio delivers 8.3% of Time with Ad-Supported Media.)
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of
10 hours and 3 minutes each day with All Forms of Ad-Supported Media. 86.% listen to Local AM/FM
Radio for an avg. of 63.7 minutes/day. (Local Radio delivers 9.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend an average of
9 hours and 34 minutes each day with All Forms of Ad-Supported Media. 81.1% listen to Local
AM/FM Radio for an avg. of 59.6 minutes/day.(Local Radio delivers 8.4% of Time with Ad-Supported Media.)
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o g 16,566,592 or 77.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3

mocys— USA

months listen to Ad-Supported Local AM/FM Radio for an average of 61.5 minutes every day
representing 40.% of all time spent daily with Ad-Supported Audio.
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254,082 or 81.3% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Audio.
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' 148,775 or 77.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months listen to Ad-Supported Local AM/FM Radio for an average of 61.4 minutes every day
representing 41.3% of all time spent daily with Ad-Supported Audio.
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Avg. Week AIIAudto (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

. 100,233 or 86.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day representing
48.5% of all time spent daily with Ad-Supported Audio.
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T | 200,197 or 81.1% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
mgcys months listen to Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day
SRR representing 42.8% of all time spent daily with Ad-Supported Audio.
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16,566,592 or 77.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months listen to Ad-Supported Local AM/FM Radio for an average of 61.5 minutes every day
| representing 40.% of all time spent daily with Ad-Supported Audio.
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| 254,082 or 81.3% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day
representing 39.8% of all time spent daily with Ad-Supported Audio.
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100,233 or 86.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
listen to Ad-Supported Local AM/FM Radio for an average of 63.7 minutes every day representing
48.5% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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"Share of Ad-Supported Audio" =T

who Purchased Items In- CIN
Store at MACY'S in the past
3 months
[+)
22.1% 24.1%
18.6%
14.5% 13.3%
8.9%
Weekly 5.0% 5.6% 6.1% 5.7% 5.0% - 3.7% 47%  4.8% 5.4%
Total =2 34/ 5.6% 20%  22% g
Reached: 1,529,614 466,798 96 377 117 951 2 280 843 172,064 256,361 90 533 39,437 2 103,651
Local AM/FM Podcasts lHeartRadlo Spotify TV Music Pandora YouTu be Music Amazon Music SlrlusXM All Others
A
D‘:I;a:l.i Radio Channels
® who Purchased Items In-Store at MACY Sinthe past 3 mont L CIN

CIN DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 151

CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 2033
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



| 200,197 or 81.1% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months listen to Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day
representing 42.8% of all time spent daily with Ad-Supported Audio.

Weekly 81.1% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
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16,566,592 or 77.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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254,082 or 81.3% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Pop
Contemporary Hit Radio, and Classic Rock.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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148,775 or 77.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, News/Talk/Information,
New Country, Urban AC, and Classic Rock.
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100,233 or 86.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Album
Oriented Rock, News/Talk/Information, and Adult Hits.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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200,197 or 81.1% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Urban
AC, Classic Hits, and Classic Rock.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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Hulu/Hulu + Live TV {any Hulu)

TikTok

Disney+
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Premium Cable TV Networks

15,528,356 or 72.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations for an average of 98.4 minutes every day

representing 29.3% of all time spent daily with Ad-Supported Video.
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243,704 or 77.9% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations for an average of 94.5 minutes every day
representing 26.1% of all time spent daily with Ad-Supported Video.
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162,570 or 84.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations for an average of 117.9 minutes every day
representing 31.3% of all time spent daily with Ad-Supported Video.
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99,282 or 85.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
watch Ad-Supported Local TV Stations for an average of 145.6 minutes every day representing 33.3%
of all time spent daily with Ad-Supported Video.
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203,871 or 82.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations for an average of 83.4 minutes every day
representing 22.4% of all time spent daily with Ad-Supported Video.
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15,528,356 or 72.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations for an average of 98.4 minutes every day
| representing 29.3% of all time spent daily with Ad-Supported Video.
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243,704 or 77.9% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations for an average of 94.5 minutes every day

representing 26.1% of all time spent daily with Ad-Supported Video.
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| 162,570 or 84.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations for an average of 117.9 minutes every day
representing 31.3% of all time spent daily with Ad-Supported Video.
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| 99,282 or 85.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
watch Ad-Supported Local TV Stations for an average of 145.6 minutes every day representing 33.3%
of all time spent daily with Ad-Supported Video.
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| 203,871 or 82.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations for an average of 83.4 minutes every day
representing 22.4% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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15,528,356 or 72.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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243,704 or 77.9% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Comedies, Game Shows, and Dramas.
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162,570 or 84.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Comedies, Movies, and Dramas.
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‘ 99,282 or 85.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Game Shows, Dramas, and Movies.
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News - Morning, Movies, Local News - Evening, and Game Shows.

203,871 or 82.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local
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| 16,083,493 or 75.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Social Media for an average of 135.5 minutes every day representing
24.1% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All Dlgftal {Persons & % Reach): Adults 18 or older _Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
OTT TV Streaming Services.

e
N i Y A oniine Oniine
' X 4 Classes, Classes,
socledi T — 11 5 3 Schools, Schools,
e i — Aty (SRS Colege, o,
ing Fina e Estate (Websites/Apps) 725 Bl Radio/ Podcasts/Streaming | OTT TV Streaming Services a3k OTT TV Streaming Services ”;’:’5‘
3 139.3
i et st m e ] L Socal Medi
Avg. Hours+Minutes/day with Premium+Pre | YouTube/ h ppin Premium+P /I »  (Googl ping
Games Fantasy/Betting Sites 8 838 60,6% Digital: Adults 18 or older m o0 X . e S :
s oot ) PR a0 i el 4
YouTube/TikTok, etc. % A2 A& 0% m Streaming Audio (Local " .
Online Classcs, Schoals, Colleges, Universitics |8 prm—1 i % Noae ; G Radio/ Podcasts/Streaming  [RESERIN mi | Gam  News
‘ - Social Media Sl E Services) Streaming
Non remiumspremi i mm — wa o g | ... el ks s
Store at MACY'S in the past i X <
toalTvsreaming - IS ETRT 3months 545 ' :
# who Purchased ltems In-Store at MACY'S in the past 3 months BUSA » who Purchased Items In-Store at MACY'S in the past 3 months m USA
Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older A g. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

spent

Search (Google, Bing, etc.)
Non- Non-

Streaming Audio (Local | Premium+Pr Premium+Pr
Radio/ emium emium Cable | Local TV

Podcasts/Streaming Streaming | Streaming
CATea

News/Weather /Sports (Websites/Apps)
Sodial Media

Email/Text/iM/Zoom,etc. (Personal & Work)

38.1 375
OTT TV Streaming Services

OTT TV Streaming

Shopping (incl. Food/Auctions/Travel, etc.) Soclal Media Leruloes Emal\’Te;\U‘l

1355 IEIEE | S 94.6 NouTuBe/tikn| M/20om-ete
Local TV |\ , ok, etc. = (Pe. al &

Streaming 3 4 . W
40.7

YouTube/TikTok, etc.

Streaming Audio (Local Radiof .. Avg. Hours+Minutes/day with Ad-

Games/Fantasy/Betting Sites Supported Digital: Adults 18 or older

gl LA 65 450,14 m

Local TV Streaming
Concurrent

Streaming Audio g )
[ | (Local Radio/ Search  SNOPRI

YouTube/TikTok | Shopping v Podcasts/Streaming | (Google, "B

OTT TV Streaming Services ,etc. (incl. eather... Social Media Services) g etc.) (incl.

— e PR S 188

. o .0 who Purchased Items In-
nRrie Claptes, Schobls, toliegas Univeisitier _ 80;2 Store at MACY'S in the past

1112 382 Food/A... 138.4 77.0 p Food.. gank.,

Bankin...

S ook : 0
E%:'-'-'::.‘;"-:J::-'

3 ith:
® who Purchased ltems In-Store at MACY'S in the pistg”ac‘nth mUSA = who Purchased Items In-Store at MACY'S in the past 3 months HUSA
USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 2329 * Share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Prajection Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445 i for Anything _

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]



248,283 or 79.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Social Media for an average of 139.2 minutes every day representing
23.2% of all time spent daily with Ad-Supported Digital Media.
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143,217 or 74.5% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Social Media for an average of 123.7 minutes every day representing
23.3% of all time spent daily with Ad-Supported Digital Media.
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86,350 or 74.1% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
use Ad-Supported Social Media for an average of 100.7 minutes every day representing 18.5% of all
time spent daily with Ad-Supported Digital Media.
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179,356 or 72.7% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Social Media for an average of 149.4 minutes every day representing
26.2% of all time spent daily with Ad-Supported Digital Media.
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‘ 16,083,493 or 75.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Facebook for an average of 48.5 minutes every day representing 35.8% of
all time spent daily with Ad-Supported Social Media.
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248,283 or 79.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Facebook for an average of 54.6 minutes every day representing 39.2% of

all time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

all time spent daily with Ad-Supported Social Media.
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40,837 or 35.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
use Ad-Supported YouTube Video for an average of 42. minutes every day representing 41.6% of all
time spent daily with Ad-Supported Social Media.
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179,356 or 72.7% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Facebook for an average of 60.4 minutes every day representing 40.4% of

all time spent daily with Ad-Supported Social Media.
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16,083,493 or 75.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Facebook for an average of 48.5 minutes every day representing 35.8% of
| all time spent daily with Ad-Supported Social Media.
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| 248,283 or 79.4% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Facebook for an average of 54.6 minutes every day representing 39.2% of
all time spent daily with Ad-Supported Social Media.
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| 143,217 or 74.5% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months use Ad-Supported Facebook for an average of 41.5 minutes every day representing 33.5% of
all time spent daily with Ad-Supported Social Media.
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| 40,837 or 35.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
use Ad-Supported YouTube Video for an average of 42. minutes every day representing 41.6% of all
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,587,744;
Local Radio: 1,042,944; Social Media: 1,014,007; Non-Prem. Cable: 593,717; Local TV:
582,992 reaching Adults 18 or older who Purchased Items In-Store at MACY'S
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,777,
Local Radio: 16,333; Social Media: 15,817; Local TV: 9,633; Non-Prem. Cable: 8,660
reaching Adults 18 or older who Purchased Items In-Store at MACY'S in the past
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in the past 3 months
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 10,406; Local Radio: 9,417; Non-Prem. Cable: 7,248; Local TV: 6,942
reaching Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3

All Other Digital Media: 16,594;
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 6,181; Social Media: 5,719; Local TV: 3,796; Non-Prem. Cable: 3,747 reaching
Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 m

All Other Digital Media: 8,724; Local
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,544;
Local Radio: 12,971; Social Media: 10,640; Non-Prem. Cable: 7,687; Local TV: 7,337
reaching Adults 18 or older who Purchased Items In-Store at MACY'S in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Purchased Items In-Store at MACY'S
in the past 3 months

AP o 5 b A SF o 8PP aT aR aR aR
0&¢'¢5’9¢@«°#q@',&w¢d¢°'&

R R R AR R R R RO
R

P

Q@ o o’ o
W F A %WQ’&QN};;

s Mlon-Fri Local AM/FM Radio AQH
e [Vlon-Fri Non-Premium Cable TV AQH
e Mlon- Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

600,000

500,000

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WPB Metro Area Adults 18 or older

400,000
300,000
200,000
100,000
0
NP R R PP AT P RN AN AR AR AR R R R AR R R R AR L
i STl o AV o adT Y oY e i AQ 3 "S- U ol e a4
0,4“» oA W P A Q;qu@'b‘o@@v '»Q"LQ”:QVR’%QQ:Q"\Q%QQQ,&Q,&
s Mon-Fri Local AM/FM Radio AQH Mon-Fri Local TV ion AQH

e Mon-Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

e Mon-Fri Social Media AQH

wpeB DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 344
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]




Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Billboards & Signs (Weekly Drivers)
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Shopping Malls
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Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

fronind _
Usage 5%

who Purchased Items in-
Store at MACY'S in the past
3months

19,842,814 or 92.7% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months spend an average of 51.6 minutes per day driving, seeing Billboards and Signs. 64.7% Listen
to Local Radio Stations Out-of-Home for an average of 37.2 mi

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
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Gas Stations/Convenience Stores
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296,871 or 94.9% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months spend an average of 65.6 minutes per day driving, seeing Billboards and Signs. 67.9% Listen
to Local Radio Stations Out-of-Home for an average of 37.6 minut

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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182,502 or 95.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
spend an average of 45.3 minutes per day driving, seeing Billboards and Signs. 64.7% Listen to Local

Radio Stations Out-of-Home for an average of 37.2 minute
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109,804 or 94.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months spend an average of 94.8 minutes per day driving, seeing Billboards and Signs. 71.9% Listen
to Local Radio Stations Out-of-Home for an average of 38.6 minut
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Top-13 Out-of-Home Medra (Persons & % Reach): Adults 18 or older
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of-Home Media: Adults 18 or older
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231,048 or 93.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months spend an average of 51.2 minutes per day driving, seeing Billboards and Signs. 67.8% Listen
to Local Radio Stations Out-of-Home for an average of 36.1 minut

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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19,842,814 or 92.7% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
spend an average of 51.6 minutes per day driving, seeing Billboards and Signs representing 34.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
e “Share of Ad-Supported OOH Media"
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296,871 or 94.9% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months

spend an average of 65.6 minutes per day driving, seeing Billboards and Signs representing 35.7% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

Out-of-Home Media: Adults 18 or older
n Lo | )
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182,502 or 95.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months spend

an average of 45.3 minutes per day driving, seeing Billboards and Signs representing 34.1% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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109,804 or 94.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months

spend an average of 94.8 minutes per day driving, seeing Billboards and Signs representing 50.5% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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Reach "Share of Ad-Supported OOH Media"

— -

96.8%
94.2% <
who Purchased Items In- CIN
Store at MACY'S in the past
3 months

71.9% 71.1%

OOH Media:

45.6%

40.1%

21.2%

13.6%

Weekly

7.1% 9 7.1%

. 6 6.6% °  6.1% 399
Total 8.2% e
Parsons 03, 1,685,491 1,278,681 65 1,273,813 3 1,871,430 165 685784 . 679,535 ; 206,097 2 127,849 3 136,365 068 74,840

Billboards & Signs AM/FM Radio Walking in Towns, Grocery Stores Shopping Malis Restaurants & Bars Doctors' Stadiums & Arenas Office Airports

Average (Weekly Drivers) Cities, Downtown Offices/Hospitals Lobbies/Elevators

Daily Minutes Areas

with Ad-Supported

R TE N 5o EETYN 332 REEN oo

® who Purchased Items In-Store at MACY'S in the past 3 months mCIN

CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 151 CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 2,033
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

[{Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]




231,048 or 93.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
spend an average of 51.2 minutes per day driving, seeing Billboards and Signs representing 36.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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296,871 or 94.9% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months spend an average of 65.6 minutes per day driving an average of 38.2 miles each day and are
136.4% more likely to use MN 47 (University Avenue) than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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182,502 or 95.% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3 months
spend an average of 45.3 minutes per day driving an average of 26.4 miles each day and are 78.9%
more likely to use Martin Luther King Bridge than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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109,804 or 94.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months spend an average of 94.8 minutes per day driving an average of 55.2 miles each day and are
160.2% more likely to use State Road 50 (Clermont County) than th

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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231,048 or 93.6% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months spend an average of 51.2 minutes per day driving an average of 29.8 miles each day and are
83.1% more likely to use Atlantic Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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= who Purchased Items In-Store at MACY'S in the past 3 months

‘ 8,033,143 or 37.5% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day

representing 32.5% of all time spent daily with All forms of Print M
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad- Suggorted Print Media (% Time Spent & Avi

Totl persans

Local Daily Newspaper(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily) edo o

W
(700211 2 7% s

P ——

EP - 7
P 88

New York Times (Sunday)

All Local Weekly Newspapers
Wall Street Journal (Daily)
USA Today (Daily)

Magazines

Catalogs

Books

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

who Purchased Items In-Store
at MACY'S in the past 3 months

= who Purchased Items In-Store at MACY'S in the past 3 months

USA USA Projection Searborough R2 2025: Feb24-Jul25

Qual Intab 2329
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

Local Daity
Newspaper(s)
(Sunday)
140

New York Times
(sunday)
137

USA Today (Daily)
110

Local Daity
Wall Street Journal N aper(s)
{Daily) [Daily+Sunday)
100 99

New York Times
(Sunday)

Direct Mail 133

Advertising
(excluding
Catalogs)
75

New York Times (Daily)
94

Local Daily
Newspaper(s)
(Sunday)
18

Local Daily
Newspape Daily Magazines
9.1 74

USA Today (Daiiy)
103 8.0 74

Wall Swreet Journal
[Daily)
98

Local Daily
Newspaper(s)
(Daily+Sunday) Magazines
85 76

Direct Mail
Advertising
(excluding Catalogs)

Local Daily
Newspaper(s) (Daily

mUsA

USA Projection

Scarborough R2 2025: Feb24-Jul25

= who Purchased Items In-Store at MACY'S in the past 3 months

Qual Intab 25,445

[(Major stores shopped in-store past 3 months: Macy's AND Major stores bought past 3 months: Macy's)]

mUSA
* Share of Everything



Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Magazines

who Purchased items In-Store at
MACY'Sin the past 3 months

B T 2

® who Purchased Items In-Store at MACY'S in the past 3 months

156,563 or 50.1% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.8 minutes every day

| representing 33.6% of all time spent daily with All forms of Print Me
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101,575 or 41.2% of Adults 18 or older who Purchased Items In-Store at MACY'S in the past 3
months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day
representing 32.8% of all time spent daily with All forms of Print Me
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Websites

Social Media
Direct Mail
Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"

P18+ who Purchased Items In-Store at MACY'S in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

91,241,949

98,659,601 37.2%

57,570,188
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Local AM/FM Radio

40,895,463

Cable TV Networks

Video Streaming Services
Newspapers

Podcasts

Billboards

Audio Streaming Services
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"Advertising Actions”

P18+ who Purchased Items In-Store at MACY'S in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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P18+ who Purchased Items In-Store at MACY'S in the past 3 months
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